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Section A 

1. Match the following phrases together     (5 marks) 

a. Public sector businesses         is profit-making.        

b. If a partner leaves a business         are owned by the government. 

c. The aim of the private sector is         is the shop-owner. 

d. The retailer           the reward for the entrepreneur. 

e. Profit is                      a new partnership agreement  

                                                                        is needed. 

 

2. Fill in the blanks below with the appropriate words from the list (5 marks) 

perfume, goods, consumer, durable, 

television, delivery van, free, 

services, non-durable, capital 

Businesses produce both ______________ and _____________ to make a 

profit. Consumers can purchase both durable and non-durable goods. Buying 

a _______________, tablet or mobile are all ___________ goods while 

tissues, toothpaste and ______________ are ________________ goods. 

These _____________ goods are used at home or during one’s __________ 

time. Besides producing goods, businesses require __________ goods such 

as machinery, _____________ and equipment to operate successfully. 

 

3. Link the following activities with the sector of production they belong to:                  

a. Carpentry _____________________________ 

b. Fishing _______________________________ 

c. Plumbing ______________________________ 

d. Hairdressing _______________________ 

e. Quarrying _____________________                (5 marks) 

 



 

 

4. State whether the following are TRUE or FALSE              (5 marks) 

a. Wages are paid weekly to employees.  ___________ 

b. In a sole proprietor, decisions are slowly made.  ___________ 

c. The factors of production are primary, secondary and tertiary. __________ 

d. Sales promotion forms part of promotion. ______________ 

e. Air transport is cheaper than sea transport. _____________ 

 

5. Provide a business term for the following explanations.    (5 marks) 

1. A document that is issued to show that goods have not yet been paid for. 

__________________________ 

2. The person who buys in bulk from the manufacturer. 

_____________________ 

3. Charging different prices for the same good or service. __________________ 

4. When consumers are not willing to change a brand. ____________________ 

5. The provision of services is found in this sector. ____________________ 

 

Section B Read the statements below and choose the most suitable answer.  

(10 marks) 

1. Transportation of goods forms part of the 

a. primary sector 

b. secondary sector 

c. tertiary sector 

 

2. An example of fixed capital is 

a. factory building 

b. money at the bank 

c. stocks of raw materials 

 



 

 

3. A sleeping partner: 

a. has unlimited liability 

b. has limited liability 

c. has both 

 

4. A want refers to anything that: 

a. people should always have 

b. people would like to have 

c. is necessary for our living 

 

5. If the marketing department uses penetrating the market as a pricing 

strategy 

a. the price will be low at first and increase later on 

b. the price will be high at first and lower later on 

c. the price will be high and remain high 

 

6. Which of the following is most important for bartering to take place? 

a. goods bartered are easily carried 

b. goods bartered can be stored  

c. a double coincidence of wants 

 

7. For which factor of production is profit the reward? 

a. Land 

b. Capital 

c. Entrepreneur 

 

 



 

 

8. The chain of production is complete when the product: 

a. reaches the customer for consumption 

b. is finalised during the secondary stage of production 

c. uses all the factors of production 

 

9. A businessman decides to spend an amount of his profits on equipment 

instead of buying more stock for his shop. The opportunity cost of this 

choice is the:   

a. stock that has been foregone 

b. new equipment bought 

c. profits spent on more equipment 

 

10. If a business sells its delivery van: 

a. the fixed capital will increase while the liquid capital will decrease 

b. the fixed capital will decrease while the liquid capital will increase 

c. the fixed capital and liquid capital will both remain the same 

 

Section C Answer both case studies in this section. Each case study carries 25 

marks each. 

 

Case Study 1 

Awesome Burgers is a fast food outlet and Owen has been 

operating it for a number of years. He has two 

outlets, one in Victoria and the other one in 

Marsalforn. Owen employs a number of workers. If 

he manages to increase sales he wishes to open 

another outlet at Xlendi. 

1. What kind of business ownership does Owen have? (2 marks) 

______________________________________________________________ 

 



 

 

2. In which sector of the economy does one find Awesome Burgers? (2 marks) 

___________________________________________________________________ 

3. Identify two factors of production that have been mentioned in the above 

passage. (2 marks) 

___________________________________________________________________ 

4. Owen is always worried that if Awesome Burgers might fail, he may loose his 

private possessions. Mention the business term used to explain this problem. 

(2 marks) 

___________________________________________________________________ 

5. Besides the above problem, mention two other disadvantages that Owen 

encounters. (2marks) 

________________________________________________________________

________________________________________________________________

________________________________________________________________ 

6. Owen remains in business because he enjoys various advantages. Mention 

two of these advantages. (2 marks) 

________________________________________________________________

________________________________________________________________

________________________________________________________________ 

To increase customers Owen has prepared the following two adverts: 

 



 

 

7. Explain the difference between the two types of advertising used in the above 

advert. (4 marks)    

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________ 

8. Mention two reasons why Owen decided to advertise his business. (2marks)  

________________________________________________________________

________________________________________________________________

________________________________________________________________ 

9. Advertising also carries various disadvantages. Mention two of these 

drawbacks. (2 marks)  

________________________________________________________________

________________________________________________________________

________________________________________________________________ 

10. Underline the pricing strategy that Awesome Burgers adopts when selling 

their products. Explain your choice.  (3 marks)  

a. Capturing the market 

b. Penetrating the market 

c. Creaming the market 

Explanation: _____________________________________________________ 

________________________________________________________________ 

11. Mention an example for each when the other two pricing strategies can be 

used. ( 2 marks)  

________________________________________________________________

________________________________________________________________

________________________________________________________________ 

 



 

 

Case Study 2           (25 marks) 

The diagram below represents the product life cycle of a brand of shampoo. 

 

 

 

 

1. Write the missing stages in their appropriate place. (4 marks) 

2. Explain what happens in each of the missing stages you mentioned above. 

 (4 marks)  

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________ 

3. Why is a product life cycle prepared? (2 marks) 

______________________________________________________________

______________________________________________________________ 

 



 

 

4. Before launching a product a company carries out market research. Name 

two types of market research.  (2 marks) 

______________________________________________________________ 

5. Name two possible actions which may be taken for an effective relaunch of 

the shampoo. (2 marks)   

______________________________________________________________

______________________________________________________________

______________________________________________________________ 

6. The shampoo is sold in bulk to the wholesaler. The wholesaler then breaks 

bulk and sells to the retailer. Explain the terms in bold. (4 marks)  

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________ 

7. What chain of distribution is used to sell:  (3 marks)  

i. bread ________________________________________________________ 

ii. fish _________________________________________________________ 

iii. make-up _____________________________________________________ 

 

8. Why is a credit note issued? (2 marks) 

______________________________________________________________

______________________________________________________________ 

9. Why is a receipt issued? (2 marks) 

______________________________________________________________

______________________________________________________________ 

 



 

 

Section D  Choose one of the following and write 100 words about the following 

topics.               (15 marks) 

 

1. Sole traders who wish to grow should think about forming a partnership. 

(explain what is a partnership, the advantages and disadvantages of a 

partnership, what is a partnership agreement and its importance, general and 

sleeping partner) 

 

2. Swapping of goods is the oldest form of exchange! Today we live in an 

entirely different world, where the focus is on the medium of exchange. 

(define barter, describe before and after barter, the difficulties of the barter 

system and the functions of money) 

 

 

 

 

 

 

 


